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1. Introduction.

Nowadays the problem of conflicts is very urgent. Children have disputes with their parents, teachers, peers; our parents can’t understand us all the time. Today we would like to discuss some problems which have a connection to music. Just imagine: not only families become the epicentrum of argues, but  fandoms as well.

Last year our work was devoted to the musical conflicts in contemporary society. This case seems so important to us that we decided to continue our research on this topic and widen our project: make new questionnaires, pay more attention to the relationships between fans and idols, compare our previous results and new information and much more…

To make our work look finished and full we put the following goals and objectives:

· To analyze the sphere of music business, find new interactions in celebrity’s world and to share our new researches with public. 

While we were creating our research project, we put the following purposes in front of us:

1. To make a new questionnaire.

2. To deepen the survey of anti-fanclubs.

3. To find positive sides of fandomes.

4. To compare the 2 of our works.

5. To create a demonstrative presentation with the use of modern technologies.

We carried out 2 main parts of the text, which are:

1. The conflicts (with parents, children and peers)

2. The fandomes (the positive and negative sides of them)

We felt very concerned to this problem, mainly because we are fans ourselves and that’s why we decided to continue working on it. We hope that you will appreciate our efforts and not regret taking your time to get known with something new.
2. Conflicts 

2.1. Conflicts between parents and their children.

The musical conflicts between parents and children arise when their interests become differ. Nowadays, music is a popular reason of aggression of children towards their parents. But, in some cases, parents just don’t respect interests of teenagers. We devote this part of our work to this problem. We want to clear up the gist of following questions “Why do adults have no desire to seriously accept the preferences of their daughters and sons?” and “Why do they have different views?”

Teen ages are the time of checking up the entire family for social, personal and familiar maturity. It lasts along with crises and conflicts. All the hidden contradictions come out at this time. The teen years are the years when the need of freedom crosses all the allowed normatives.

The contradictions usually start at the time when a child starts to be a person and a separate part of society with his duties and rights. All the pressure a child feels while going through the puberty he expresses at home where there are no people to look mature for. A child can become rude, sharp; he can criticize his own parents and other adults. Formerly, close people didn’t notice a lot in their children, they believed in infallibility of their own authority and then, the dethronement took place. It happens because in the eyes of a child, parents are a source of emotional “warmth”. Without it he feels nervous. Parents still stay the power, which rules punishments and encouragements and exists as an example, which combines the best traits of a human, as well. Parents are the best friends you can rely on and trust anything. This function exchanges through the time
We made a survey, questioning our peers, if they would like to change the atmosphere in their family, or not. Resulting 50% -‘No’, 40%-‘Yes’ and 10%- ‘I don’t know’, it makes everything clear.
The second question was: What do your family and friends think about your musical interests? Here are the results:
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Opinions are different, but the results have worried us. If a teenager answers “I don’t know” or “Nothing”, what should we think about it? Has he got problems inside the family? Why are his parents not interested in his life?

As you can see, only 25 % of respondents have an agreement with their families. Does it mean that only 25 % of teenagers get on with their parents? But this is not a topic of our project. We consider only musical interests, but, according to our results, we can conclude some other things.

The output we can make is: the modern society has a lot of conflicts to be solved yet. Parents and their children are the objects of disputes. They can argue with each other and complain to their peers or vice versa. There are not many families nowadays, which have a peace inside it. What should people do in such conflict situations? The answers are take care of close to you people, treat with understanding to everybody and, of course, respect interests of each other, even if you are against something. It is the most important thing, if you want to communicate with your parents or children peacefully. 
2.2. Conflicts with peers.

Nowadays we can observe conflicts between youths even more often than with their parents. That’s why we have decided to allocate a special part in our research devoted to this problem. We think that every person in the age of 11-20 goes through arguments with his friends and peers.

Usually, the main reasons for argues are:

1. Low class position, what means, that person’s interests and rights are less respected than the average rich’s ones. 

2. People judge on the appearance.
3. “The problem of the pride”. When stronger personalities press weaker identities.

4. Depending on the particularities of human’s temper, outlooks on life – the presence of disability to accept another’s points of view. 

“The music” is one of the most discussed topics which is equal to movies, politics, religion or just gossips and rumors. That’s why there are always disputes about it. It is also important to notice, that teenagers are the most contradicting people in the world, so conflicts can occur “on a flat spot”. 

But all of us have our own unique features, which are not obliged to match with other’s opinions all the time. And not everybody argues with people. Some of us can find peaceful solutions even in young ages. Because of this fact we should learn to get on with different types of people, enjoy communication and connections, not let some tiny troubles get us down, and always try to find the compromises. Also the quantity of people, who hurt us, can never be the same as the quantity of the people, who are always by our side. 

Of course, our conclusions aren’t unreasonable. We conducted a research and now we would like to give the results of the survey, which was carried out between teenagers of  our age. You will be able to see the truth of our arguments visually. 

1. 
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As you can see, almost everybody is ready to protect their interests. And we are sure, not only in music. The character of modern youth is impatient, jaunty. Teenagers want to say their own opinion and, of course, they want to be heard. It means that also their parents have to respect them, not only peers. 

Usually, teenagers communicate with the people, who have the same interests as they do, they understand each other and they have themes to speak about. That’s why peers listen to similar music, but if the other person doesn’t like it, in such situation, 66 % of teenagers want to protect their preferences. And we can understand them. We are the same age as our classmates, and, of course, we had some disputes with them. According to our experience, we can say: people are different, somebody can understand other’s view, even if we listen to totally different genres of music, some not. It depends only on a person and his temper. 

That’s why; there will always be people, who don’t like to be involved into conflicts. Only 14 % of interviewed people are against conflicts. This number isn’t bad. But we hope that through the years, there will appear more such people.

2.
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How happy we were to hear, that teenagers appreciate not only the surface side of a person. Despite of that fact, that peers discuss music and their preferences almost every day, really close friends don’t mind about such simple things. It means that modern teenagers like to communicate with people not because of their musical interests. Who likes to quarrel with peers? Maybe, an only desperate person, who thinks that music is the whole life, maybe, members of rock or rap-bands. But we surveyed usual teenagers, so we can’t be sure in truly results. Anyway, these numbers were nice. 

3. About fanclubs

3.1  Facts
A fan club is a group that is dedicated to a well-known person, group, idea (such as history) or sometimes even an inanimate object (such as a famous building). Most fan clubs are run by fans who devote considerable time and resources to supporting them. There are also "official" fan clubs that are run by someone associated with the person or organization the club is centered around. This is the case for many musicians, sports teams and more.

Today, many fan clubs have web sites to support their adoring efforts. These sites usually have photos and information on the object of their affection. For example, a fan site dedicated to musicians might have photos, videos, discussion boards, and information on upcoming concerts.

Nowadays, things like fan-clubs or fandom are well-known. People gather together to exchange information and to know about their idol’s facts. For every celebrity his fans are essential part of his career. Here we have an opportunity to tell you about popular fandoms, musical bands, our preferences, musical charts and records, relations between people in a fandom and between fans, idols and etc.
Let’s agree that every fan would like to have his favorite celebrity’s signature or a photo with him or her. 
Of course, all of us have different tastes. No matter, if it’s a rock, hip-hop or pop genre, the atmosphere in a fandom depends only on fans themselves. 

Names of fandoms:

Everybody knows that such famous starts like Lady Gaga or Justin Bieber have a lot of fans, but not every person knows about the name of their fandom. Here are some short examples:

	Stars
	Fandoms

	Lady Gaga (USA)
	Little monsters

	Justin Bieber (Canada)
	Beliebers

	30 Seconds to Mars (USA)
	Echelon

	Miley Cyrus (USA)
	MileyWorld

	Killerpilze (Germany)
	kpfamily

	SHINee (South Korea)
	Shawols (SHINee world)

	One Direction (UK)
	Directioners


In the chapter “Facts” we would like to present some Guinness World Records devoted not just to fanclubs, but to different singers or bands, who got prizes because of their music.

1. For example, In 2008, TVXQ (one popular South Korea band) was recorded in Guinness World Records as ‘having the largest official fan club’. The official fan club, Cassiopeia, had well over 800,000 members surpassing the record that Elvis Presley once held.

In 2009, TVXQ was recorded as ‘the most photographed celebrities in the world’. At least five hundred million official pictures were taken since their official debut on March 19, 2009.

Not only that, TVXQ also set a record when all the concert tickets were sold out in a second during the Japan Tour. Moreover, it is said that they traveled around the world almost 80 times to perform abroad.

TVXQ proved their popularity by ranking no. 1 in a Chinese website with 136,031,908 votes. A French figure skater even performed his gala show with TVXQ’s song.
2. Though later artists dominated the 2012 Guinness Book of World Records, Michael Jackson is still the king. In fact, he could easily be the Guinness Book of World Records’ most-recognized celebrity ever.

Thriller currently remains the best-selling album of all-time. On February 7, 1984, it was inducted into the Guinness Book of World Records.

Michael holds numerous other records including the most Grammy Awards won in a year, most hit singles in the UK charts in a year, best selling album of all time, longest span of No.1 hits by an R&B artist, best selling music video, highest annual earnings ever for a pop star, and most successful pop music family.

Here are a few of the records that are still on Michael’s name:

1. Most Successful Concert Series – Guinness Book Of World Records : Michael Jackson sold out for seven nights at Wembley Stadium, London, England in the summer of 1988. A total of 504,000 people saw Michael perform July 14-16, 22-23, and August 26-27, 1988.

2. Biggest Selling Album Of All Time: Michael Jackson’s “Thriller” Album is the biggest selling album of all time, with over 50 million copies sold worldwide. Thriller is also the biggest selling U.S album with sales of 25 million copies.

3. Most Grammy Awards: Michael won a record breaking 8 Grammy Awards in 1984, more than any other artist in one year.

4. Largest Contracts: $890 million (Sony Music) Contract, with prospective earnings of $1 billion.

5. Greatest Audience: The highest-ever viewer ship was 133.4 million viewers watching the NBC transmission of Super Bowl XXVII on June 31, 1993. Michael was spotlighted during the half-time performance.

6. Bad Tour: Michael Jackson’s world tour brought in a record gross revenue of over $124 million during September 1987-December 1988.

7. In the new 2012 Guinness Book of World Records release four new records carrying Michael’s name have been listed:

8. Highest-Earning Deceased Artist: In the 2010 Forbes list, Michael Jackson (USA) topped the survey with earnings of $275 million (£169 million) for the year, which was more than the rest of the Top 10 combined. In the first year after his death on 25 June 2009, his estate is reported to have earned $1.017 billion (£625 million) in revenue, with album sales of over nine million in the US and 24 million outside. In that period, his record sales alone accounted for $383 million (£235 million).

9. Longest Span Of US Top 40 Singles: Michael Jackson (USA, 1958-2009) holds the record with a span of 39 years and two months. He first charted on the Hot 100 with “Got To Be There” on 6 November 1971 and last hit with “Hold My Hand” on 1 January 2011.

3. Rihanna also enters 2013 Guinness Book Of World Records:

With 47.57 million digital tracks sold in the US, she is now the highest selling digital act in the country, kicking dust in the faces of efforts made by the revolutionary Lady GaGa and Pop icon Beyonce.

Indeed, despite the fact she has never enjoyed a US #1 album, the ‘Styled To Rock’ producer’s singles have often compensated for this loss, with smash hits like ‘We Found Love’ and ‘Umbrella’ making her the only artist in UK chart history to enjoy #1 singles in every between 2007 and 2011.

4. Song sung in the most languages (Billboard Charts)
"Earth Passport" by Liquid Blue (USA)…The song is sung in nine languages, including all six official UN languages (English, Arabic, Hindi, Chinese, French, Tagalog, German, Spanish, and Russian) and has been dedicated to the U.S. Department of Peace.”

5. Shortest band by height
“Minirockerz”, a.k.a. Minikiss, with an average height of 132.87 cm (4 ft 4 in). The four member band was formed in 1998 and initially played and celebrated Kiss music during high energy stage shows.”

6. Most live concerts in 24 hours
"The Hangar Tour" by rapper Jay-Z (USA, real name Shawn Carter) performed in seven different cities to promote the release of his new album Kingdom Come (2006, Universal Music) from 7 a.m. on 18 November to 1:15 a.m. on 19 November 2006. The concerts were performed in the following order: Atlanta, Philadelphia, Washington DC, New York, Chicago, Los Angeles, and Las Vegas.”

7. Most guitar strings changed in one hour
“The most guitars re-strung in one hour is 30, achieved by Glenn Haworth (Australia) at Haworth's Shellharbour Music Centre, Albion Park Rail, Australia, on 15 March 2009. Glenn changed a total of 183 strings: 30 complete guitars and half of a 31st.”

8. Longest marathon mouth harp playing
“The longest mouth harp marathon lasted 24 hr 11 min and was achieved by Ghantasala Satya Sai (India) in Hyderabad, India, from 23-24 Feb 2009.”

9. Longest concert by a solo artist

“The longest performance by a solo artist lasted 501 hours and was achieved by Kuzhalmannam Ramakrishnan (India) at the Rhythm Therapy Hall, Nandavanam Hospital, Ottapalam, Kerala, India, on July 25-26, 2009

10. Largest musical act to release an album (Signed)
“The largest musical act to release an album (signed) is Rock Choir, consisting of 4,386 singers, and was signed to Decca, part of the Universal Music Group, on October 23, 2009.”

11. On November 19th it was revealed that president of the agency, Mr. Johnny Kitagawa (81) has been certified with another Guinness World Record, this time as “Most Number of Singers who have achieved the No. 1 position Produced by an Individual “, making this his third Guinness World Record.

Last year he was awarded with 2 other Guinness World Records; “Most Concerts Produced by an Individual (8,419)” and “Most No.1 Singles Produced by an Individual (232)”, followed by his third, “Most Number of Singers Produced by an Individual who have achieved the No. 1 position (35)”.

12. Oldest Band
“The oldest band is the Peace Old Jazz Band, composed of six veteran musicians, whose average age is 76 (as of November 2007). They have performed every night for over 20 years in Shanghai, China.”

13. One Direction's debut single "What Makes You Beautiful" was released on 11 September 2011. The single debuted on the UK Singles Chart at number one on 18 September 2011, shifting 153,965 copies, becoming the third fastest selling single of 2011. Their second single, "Gotta Be You", was released on 13 November 2011, which peaked at number three. Their debut album Up All Night was released on 21 November 2011. The album peaked at number two on the UK Albums Chart, selling 138,631 copies, and was the fastest-selling debut album on the UK Albums Chart of 2011. Up All Night was the sixteenth biggest selling album on the UK Albums Chart of 2011, with 468,000 copies sold. 

"What Makes You Beautiful" won the Best British Single award at the 2012 BRIT Awards, which was held on 21 February 2012. 

3.2.  Charity, advantages of fandoms.
Instead of gifting their idols with luxurious gifts, fans have started to use their power and influence for the good of society. For years fans have donated money in their idols’ name and a variation of this movement has been gaining prominence in Korean fan culture: donating rice. 
Different cases of donations, made by stars and their fans:

1. DBSK and JYJ charity.

In February 6, DBSK’s Yunho’s fans from around the world made some hefty donation in celebration of his 26th birthday.

Yunho’s Korean fan club donated 2 million won (around $2,000 USD) to The Korean Animal Welfare Association. Yunho and the association first worked together through fashion magazine “Oh Boy!” where they ran a special animal adoption campaign last year.

Yunho’s Japanese fan club, “ONE,” also donated 22 million won (around $22,000 USD) to underprivileged kids in Yunho’s hometown of Gwangju. This is the second consecutive year that they sent in donations on Yunho’s birthday (10 million won/$10,000 USD last year).

Yunho’s Japanese fans commented, “We learned that Yunho has been donating to his high school in Gwangju for 8 years. We thought it would be more meaningful to participate in sharing with him than to gift him an expensive present. Like the previous years, we decided to help Yunho’s hometown, Gwangju.” 

The Community Chest of Korea in Gwangju will spend 2,910,000 won on buying rice to aid low income families with children and adolescents and donate 17,690,000 won to Im Gok Middle School and Yunho’s high school, Gwang Il High School, as for scholarships. 

Meanwhile, Yunho’s Japanese fans have been continuously making various donations as a way of showing love and support for their idol. Last year, they donated 22 million won in cash and 1118 copies of DBSK album to charity. Since 2011, Yunho’s Japanese fans have contributed approximately 77 million won in donation to charity. 

Finally, Yunho’s fans from China sent charity money to a young girl who lives in poverty as they provided a year’s worth of living expenses and gifts. Yunho’s Chinese fans also made headlines last month for celebrating his birthday with a subway ad.
The idea to donate on Yunho’s birthday first came up after it became known that Yunho has been donating and performing community service to the underprivileged people. “More than 800 Japanese fans are supporting Yunho. We were all very emotionally touched by Yunho’s giving nature, despite his busy schedule, and realized the importance of showing love for others. Just like last year, we decided to make donations to children in Gwangju,” the Japanese fan club told local media.

Donating rice not only helps the receiver, but simultaneously benefits and increases sales for rice farmers.
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In a warm gesture to help the community, the young men of JYJ were able to donate nearly 90 tons of rice to the Korean non-profit organization Dreame with the help of fans around the globe.

On June 22nd, the organization announced that Jaejoong, Yoochun & Junsu had donated 23 tons of rice, which had been distributed to six organizations across the country earlier in the week at the request of JYJ’s agency, C-JeS Entertaiment.
According to a Dreame representative, domestic and foreign fans of JYJ sent roughly 64 tons of rice wreathes to support the musical trio’s cause. 49 tons of the rice were directly delivered to those in need, while 19 tons were saved in the organization’s inventory for future distribution.
Fans of JYJ sent rice-wreathes to various events, including JYJ’s showcases, concerts, fanmeets, Junsu’s musicals (‘Tears of Heaven’, ‘Mozart’, ‘Elizabeath’), Yoochun’s drama filming events (‘Sungkyunkwan Scandal’, ‘Miss Ripley’, ‘Rooftop Prince’), and Jaejoong’s drama filming events (‘Protect the Boss’, ‘Dr Jin’). Furthermore, fans also donated wreathes at the funeral for Yoochun’s father back in March as a sign of condolences.
Some of the places that received donations included the St Paul and Anne House, the council of Yangpyeonggun (which then delivered the rice to 500 homes), an office for the Community Chest of Korea in Busan, the Sancta Familia House in Gapyeong, and a center that helped children who attended school without lunch meals.

It’s certainly admirable and inspiring to see idols and fans banding together to do so much good to help the community, especially knowing that this isn’t the first time that JYJ & its legion of fans have donated to charities. 

JYJ donated 600 million KRW to World Vision Japan for the victims of Japanese earthquake in MAR 2010.
This amount was the total amount that World Vision Japan set as  its targeted emergence relief fund and JYJ solely donated this targeted fund in full so that the money could be spent on the  damaged districts as soon as possible. The shelter for the people who lost their houses was constructed with this donated money in order to safe their residence for 2 years until the damages districts’ rebuild. The remaining money was spent on emergency relief plans and rebuild of the damaged districts. 

JYJ held Charity Concert in Jun 2011 and decided to donate ‘radiation monitoring equipment’ for schools in Soma city at Hukusima (the most damaged district).
This equipment is the latest model used by US Army,  approved by Ministry of Defense, mobile, can be used for 24 hours and its power lasts for 10 years. 500 detectors were delivered initially and 500 more detectors were delivered to other close distict. The total price used to purchase the equipment was estimated about 560 million KRW. Therefore JYJ approximately donated about 1.2 billion KRW in total for the victims of the earthquake and radiation leak in Japan. 

JYJ donated 200 million KRW for Thailand’s flood damage in Nov 2011. 

This amount will be able to provide victims of the flood with emergency food and aid, mosquito nets, blankets, water purification systems, and other non-food materials such as information books and other items to help victims recover what they had lost. 

JYJ stated that they decided to donate because “The floods in Thailand, with the great amounts of water, has created an excess amount of damage. Because of the love and support the people of Thailand have showed us we promised to do as much as we could [to help them] and also “We hope for all of the people of Thailand, including the fans and the Korean residents currently in Thailand to gain stability”

In addition JYJ, along with their label mates Actress Song Jihyo and Park Yoohwan, have recently participated in a charity that sponsors children in Africa, and continue to contribute [to charities] in a positive and active way. 
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2. Hyun Bin’s rice donation

On December 6, actor Hyun Bin was discharged from his mandatory 21-month military service in the navy. 

Hours before his official discharge, over 1000 Korean and international fans and reporters gathered in front of the building. In addition, 4.35 tons of rice adorned with flowers was seen at this gathering. This was the donation made by Hyun Bin’s fans from Korea and Japan to celebrate his discharge. 

Various messages were written across this donation. They included, “We’ve been waiting for this day for a long time,” “Welcome back,” “Actor Hyun Bin’s dream future is here,” “We will always support you all the way,” and “It’s been 641 days and you are finally here.”

In addition to the 4.35 tons of rice, 70% of the profit made by the company from which the fans purchased the rice from will also be donated.

An official from this company later revealed that this amount of purchase proves significant support and love for Hyun Bin from his fans.

Meanwhile, 4.35 tons of rice will be donated to the charity of Hyun Bin’s choice.
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And this incredible phenomenon has taken its place in America and Europe as well, where celebrities not only encourage their fans to be generous but ready to save lives themselves. The following are greatest examples of people who regret nothing for others.
3. Elton John Charity Work, Events and Causes
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Sir Elton John has seen many of his close friends die from HIV/AIDS over the years, and established the Elton John AIDS Foundation (EJAF) in 1992 to try to stem the destruction the disease causes around the world.
Every year the 61-year-old legend opens his house to hundreds of celebrities and invited guests for a themed “White Tie and Tiara” ball to raise money for the foundation, and also holds post-Grammy and -Oscar parties as fundraisers.

“I have lost many dear friends to this terrible disease,” he said on the EJAF website. “In the mid-1980s, I began channeling my grief into efforts to help raise money for the pioneering charitable organizations that formed during those dark, grim years to fund AIDS research and provide vital services to people with HIV/AIDS.”

Since its founding, EJAF has raised over $125 million to support programs in 55 countries around the globe through prevention and education, elimination of prejudice and discrimination, and providing services to people living with the disease.

The singer also gives large amounts of his personal wealth to charity. In 2004 he donated over $43 million to organizations around the world, making him the most generous person in music for that year – a title he retains year after year. In 2008 he donated 120 motorcycles to the African nation of Lesotho, to be used by doctors and nurses to visit patients in remote areas, and in 1997 he raised $40 million for charity through sales of “Candle in the Wind” , the single released following the death of Princess Diana.
4. Idol Gives Back
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Idol Gives Back is the name of a charitable campaign that spanned two episodes of American Idol, which is the most popular new talents-raising TV show in USA, during its sixth season. A second Idol Gives Back concert and fundraiser occurred on April 9, 2008, during the seventh season of the show.

"Idol Gives Back" was the result of collaboration between American Idol creator Simon Fuller and the British writer and founder of the British Comic Relief telethons, Richard Curtis. On the March 8, 2007 American Idol results show, Ryan Seacrest announced an initiative to give back to people in poverty in both Africa and the United States (including those affected by Hurricane Katrina). For every vote cast for the April 24, 2007 broadcast, sponsors donated funds to the Charity Projects Entertainment Fund. Richard Curtis and Simon Fuller took the basic premise for the show from the UK based annual charity event Comic Relief, and spent 12 months adapting the concept and re-shaping it for a mainstream American audience. 
5. One Direction and charity.
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The world’s biggest pop band, One Direction, have just returned from an inspiring trip to Ghana, where they visited projects that receive support from money raised through Comic Relief's Red Nose Day.

The band filmed scenes for the video of the official Red Nose Day single in Ghana and also made a film which will be shown on the Red Nose Day Night of TV in March. All the profit from selling the single on iTunes will be send to Comic Relief.

3.3. Stalkers and anti-fandoms.
Our main topic is a conflict, that’s why it is necessary to mention about drawbacks of organizing fan-clubs. 
We suppose, that the most dangerous thing inside fan-clubs is fans by themselves. They can be causes of fights and infliction of harm to other fans or to an idol. Some people are ready to do everything, just to see a celebrity or to touch him. Somebody can think, that it is ridiculous, but such situations often take place all over the world. To be sure in it, you can watch some concerts or music awards, when fans randomly run up on the stage.
The second huge problem is anti-fans. While fan studies, as part of media audience research, has traditionally positioned the fan as one who engages with ideas related to a topic they are exceptionally interested in and enjoy, little research has been done for those who engage just as obsessively with media they claim to oppose, but are still very interested in.

From laboriously constructed flash animations/comics/images to extensive websites that extend beyond the minimum need of the work in question, Anti-fans spend a great deal of time, effort and considerable resources defiling, rallying against or creating specific parodies to many different media objects in books, small films, reviews, blogs, and so forth.

Today, research into this phenomenon has been very limited. 

Anti-fans will distinguish themselves from other anti-fandoms by specifying the fandom they are opposed to within their name. (E.g. Anti-Twilight fans.)

It is common for large Anti-fandoms to gather in groups, usually on forums and sites, to share their mutual aversion. These are coined Anti-fan clubs, and some are substantial enough to become Anti-fan sites.

Several fandoms are known exceptionally for their anti-fans, which can be found on many Twilight websites and Maximum Ride websites. The anti-fan phenomenon is a major force in Korea, at times spilling into violence. 
This phenomenon dates back to the beginning of the corporate-produced boy/girl bands in the late 1990s. Perhaps the most infamous case of anti-fans involves Gan Mi-Yeon, a member of a bygone girl group called Baby VOX. She was targeted with extra intensity because she was rumored to be dating a rather popular member of a boy band. In a recent interview, Gan said throughout 1999 she received scores of "fan mails" filled with razors, apparently so that she would hurt her hand as she opened them, along with pictures of her with her eyes taken out or letters written in blood.

Physical attacks against celebrities by anti-fans are relatively rare, but they do happen -- and this should be distinguished from a more common form of violence against celebrities, such as stalking or kidnapping for money. In 2000, Yoon Gye-Sang, a member of a boy band called G.O.D.  received a soda injected with bleach. Yoon's mother drank it instead and had to be hospitalized. Similarly in 2006, U-know of DBSK received a soda injected with industrial glue and was hospitalized also.
To be sure, celebrities everywhere attract their fair share of hateration. As of this moment, 41,562 people "like" the "I HATE LADY GAGA" Facebook page. But the intensity of Korea's anti-fans and their willingness to do much more than quickly clicking the "like" button on a Facebook page are quite something else.
"We are nothing without our fans," is probably the most common phrase heard from stars.

But what if some of these fans started sending letters written in menstrual blood to their boyband idols? Or began installing hidden cameras in their idols' homes and cars, stalking them so aggressively that car accidents resulted?

What if a fan decided she loved her idol group so much that she would "destroy" his rivals by doping another boyband's drink with poision?

All these horror stories are true and they are committed by a new breed of K-pop groupies gone wild — "Sasaeng", or "private" fans, whose quest to worship their idols have taken on horrifically disturbing proportions in the past year.
Definition: 
A Fan who chases after the Privacy of a Celebrity. A Die Hard Fan Who follows every move of His/Her Favorite Celebrity, especially idol singers. According to the web portal Yahoo!, sasaeng fans are usually female, youngest age range being 13 to 22. They achieve their goals by hook or by crook.
Sam Lansky, a contributing editor for New York and The Atlantic, wrote that “sa” means private ("私" in hanja) and “saeng” means life ("生" in hanja) in reference to fans’ all-encompassing obsessions with their preferred artists. For sasaeng fans, the business of deifying K-pop idols serves no indirect function; the lawless obsession is an end itself. 
These sasaengs' extreme behavior extend to every aspect of their lives. They do not return home but instead usually sleep at PC Bang (Internet cafes) after a full day of stalking. Many skip school and some drop out completely.

Their lives become filled with every move their idols make. The sasaeng position themselves strategically around the homes or the management companies of their idols and communicate via Kakao-talk, the Korean version of Whatsapp, boasting about photos they are able to snap or reactions they are able to provoke from the stars.


About the most chased idol band:

JYJ is in the number one headline news about Sasaeng Fans. If you google about Sasaeng Fans you will see how very creepy these 'fans' are. They are more like Stalkers!
JYJ and TVXQ, in particular, have been the main target of obsession.  Here's a list of what they have had to go through in the past year:

-- TVXQ's phone lines are tapped and personal conversations recorded
-- Several sasaeng saved their menstrual blood and had it delivered to the JYJ members.
-- TVXQ's apartment was broken into and sasaeng attempted to kiss them while they were sleeping
-- JYJ's Yoochun had sasaeng fans who installed spy cameras in his parking lot and took pictures of him.
-- TVXQ's Yunho was poisoned by an anti-fan who gave him a drink with an adhesive mixed in. He had to have his stomach pumped.

In a television appearance, Chang-min from boy band TVXQ said that he changed his phone number after receiving endless text messages, only to receive another message five minutes after the change took effect that read, “You changed your number.” 
TVXQ’s Yunho said on the same show that he received pictures of his belongings inside the group’s dormitory, calling the invasion of privacy “hair-raising.”
“We have been receiving unwavering love from fans since our debut eight years ago,” said TVXQ’s Park Yu-chun in a typical response during a television appearance when asked about his fans. But he added, “We have been suffering for the past eight years, too, at the hands of sasaeng fans.” 

- Another JYJ member, Jaejoong, was recorded using expletives against a female fan and physically assaulting her.

"Following me around and contacting me... it's really fun for you guys...  never really thinking about how much stressful it is for us. I'd rather become normal and live without any of this," Jaejoong is heard ranting in between slaps.

JaeJoong's use of violent words and actions were especially dangerous. He hit and swore at the teenage fans. The file dated back to 2009, which was around the time when DBSK was on the brink of collapse.
On March 23rd, Jaejoong wrote on his personal Twitter page, “I thought I was the strongest person, but I am embarrassed at my own pitiful self that’s continuously breaking down like this. I am sorry to all of the many people who have been giving me support.”

He continued, “During the time I was reflecting back on myself, I have thought about thousands of different things. They say it only hurts because I’m still young, but… I guess it might be a good thing to take some more time to hurt.”

News articles and audio files were uploaded online alleging that two JYJ members cursed and hit sasaeng fans.
Despite what they’ve been through, Jaejoong apologized for their past actions.

“We want to give an apology for our past behavior. We are sorry that we caused our fans to worry about us and that we forced them to share our pain,” he said.

He added that they will be more careful in the future and not break down again.

“In the future we will think about those who love us whenever we are facing situations which are mentally difficult and will try to act more responsibly. Because of those who support us through the pain we go through, we will try not to break down again. For those fans who always cherish and support us on stage, I will do my best,” Jaejoong said.

- The Manila Bulletin reported that during a press conference for a concert in Santiago, Chile, confirmed that they were victims of "invasion of privacy and stalking." According to JYJ member Junsu, some fans exposed their private phone calls and placed GPS trackers on their cars to monitor every move. There were instances of breaking and entering where fans would take pictures, try to kiss them, and steal their private items." Some fans even installed CCTV surveillance cameras near the homes of their favourite K-pop idols. On any given day, the more popular K-Pop idols are reported to have at least 100 "full-time stalkers" on their heels.
Other cases:
- According to reports from SBS and Soompi, a 40-year old woman almost lost her eyesight after watching Korean dramas for "three straight days with only two hours of sleep in between." Upon noticing that her field of vision had started to blur, she rushed to the nearest hospital and was "diagnosed with malignant glaucoma that could possibly make her go blind." The doctor remarked that although he has been in the profession for 20 years, this is the first time that he has "seen a patient develop malignant glaucoma after watching TV dramas for over 70 hours straight.

- During Super Junior's Super Show 3 Tour in Singapore, it was reported that "eight fan vehicles were giving chase and were trying to get close to the Super Junior van. A spokesperson representing Super Junior told reporters that "everyone was getting very nervous when the fan vehicles started coming too close. But we traveled on. However, they just kept coming closer and closer." Eventually, one of the fan vehicles collided with an uninvolved car, which set off a chain reaction causing a pile-up of six vehicles, including the van containing Super Junior. 

- Choi Si Won’s sasaeng fan hacked into Si Won’s twitter account. Si Won posted afterwards, “Real love is when you understand the person and are caring. Love is not when you invade someone’s privacy and spy on them. Please do not hack my account again. Please.”
- Shinhwa’s sasaeng fans used their bathrooms and took their laundry. Kim Dong Wan revealed that he sprayed the fans with cold water so they would leave.
- Girl’s Generation’s Jessica’s fan creeped into Girls’ Generation’s security-enabled apartment complex. Jessica revealed on an episode on SBS’s “Strong Heart” that a man followed behind her after she got out of a taxi and used an umbrella to block the apartment complex’s main entrance. She continued, “I thought he must’ve lived in the complex, but he continued to follow me. When I walked faster, I heard his footsteps sped up behind me. I quickly entered the password and got home and not much later, I heard someone trying to open our front door.”
- A teenage sasaeng fan uploaded to a portal site this image of a letter she wrote in blood to the Wonder Girls in 2010. It reads “Come back Wonder Girls!” The girl group was working in the U.S. at that time.
- One sasaeng was spotted outside of an entertainment agency looking inside a van to check if a manager was in there. Immediately, she took out her phone and Kakao Talke her other sasaeng friends, alerting them of the discovery.

- Kim (18) revealed that up until elementary school, she just watched the TV performances of her favorite stars. She bought their albums and joined their fanclubs, but was unfortunately an outcast in her own school, which led her to delve further and further into the fanclubs.

She later got into writing fanfiction about sasaengs falling in love with idols, sometimes even believing the stories to be real in delusion. In junior high school, she chased her idol down in a taxi for the first time, which was the start of her sasaeng activities.
She stated, “We have fun just with ourselves. As long as there is oppa, we believe that we are one.”
- Lee (15) spends about $1,000 USD a month on her sasaeng activities alone, which mostly goes into paying for the taxis that chase her oppas down.

Renting out a sasaeng taxi for a day costs $300 USD. She saves money by working part time at convenience stores and comic book rental stores, as well as saving $500 USD that would normally go into her after school classes.

She revealed, “I heard that there is also a girl that prostitutes herself to make money for her sasaeng activities.”
- For some Singapore sasaeng frustrated by the few days they get to spend chasing their idols, the next best thing is joining their Korean counterparts in Seoul for a week of non-stop stalking.
Singaporean sasaeng fan Emily Liew, 18, estimates she has spent at least S$10,000 of her savings in the past year on her favourite Korean stars JYJ.

The polytechnic student flew to Seoul, Korea, thrice in 2011 to stalk JYJ, whom she calls her 'oppas'  (older brothers).

"I just want to be close to them all the time. I don't feel like eating, sleeping, or studying," said Emily, who admitted that she skips classes to stay at home, trawling the Internet for news of her idols or writing JYJ fan-fiction.

Top on the list of Emily's priorities when she is in Seoul is getting into one of her favourite artistes' music shows or recordings.

The most popular of these shows is SBS's Inkigayo music show, which frequently sees the likes of mega-idols Super Junior, 2NE1, B2st, IU, Kara, and SHINee. It is also the debut platform for most new K-pop groups.

To get into the Sunday recording of Inkigayo, Emily wakes up at 2 am to get ready in order to reach the SBS building in Gangseo-gu, Seoul, by 4 am.

There, she will queue along with hundreds of other fans for about seven hours for a space on The List, or "myeongdan", that will allow her to watch the live recording.
Emily is blase about whipping out hundreds of dollars at a time to pursue her idols, despite spending almost all the money she earns part-time as a tutor on what she calls her "passion".

"If men can spend thousands pursuing beautiful women with expensive bags and flowers, what's wrong with what I do? I earn my own money, I spend it the way I like," she said.

The bulk of the $10,000 she has spent on her two trips to Seoul in 2011 have been on sasaeng taxis, which charge up to US$500 for 9 hours.

"I know they are ripping me off, but how else can I keep up with my idols? I can't drive in Korea, and public transport is out of the question -- these taxis know where all the management companies, favourite eateries, and hangouts of the stars are," said Emily.
According to Emily and her fellow Singaporean fan Hui Yi, fights breaking out between Korean sasaeng fans and foreign fans are common, because K-pop idols tend to favour the latter group.

"Stars like TVXQ, JYJ, Super Junior all prefer foreign fans more because we're not as crazy, or rather, they don't see us that often. So they will stop and give us aegyo but ignore the local fans," explained Emily.
"We were waiting for JYJ outside their management building during the winter-time last year with a group of about 30 Korean sasaeng. When the oppas came out, their manager shoved all the Korean girls away but allowed them to shake hands with us," said Hui Yi, who is a sales assistant.
One of the Korean sasaeng fans was so upset at the difference in treatment that she slapped Hui Yi and made a grab for her wallet while other members of the sasaeng gang pinned her down.

"I could understand a bit of what she was saying, lots of bad words." said Hui Yi. "I was scared, but it was worth it."

- Irina Belyakova, 23, is the leader of a thousands-strong online forum for K-pop fans in Russia, and often posts advice for Russia fans traveling to Korea to see their favorite stars. She takes a decidedly more low-key approach than do the most obsessed of Korean fans.
In an e-mail interview with the Korea JoongAng Daily, Belyakova said K-pop fans in Russia were “literally terrified” after reading articles about sasaeng fans.
“Russian people are very open to others, but we have a clear border between private life and job,” she explained. “So for us fans, what idols do is their job, therefore we don’t have intentions to get closer or to know about their innermost lives. There are some curiosities, but it never goes farther than just a usual curiosity.” 
Belyakova was approached by sasaeng taxi drivers several times during her recent stay in Seoul with friends to see a Super Junior concert.
“When we are in Korea to meet our idols, we follow their schedule, but only at ‘work’ places such as television shows, radio studios or airports. But I can’t imagine Russian fans stalking their idols by a taxi,” Belyakova said. “I was approached by taxi drivers several times asking me if I wanted to go and follow Eun-hyuk [of Super Junior], and I refused, of course.” 

About taxi:

According to Korean newspaper JoongAng Daily, there are taxi services catering specifically for these fans. They are willing to speed at up to 200 km/h, chasing after the company vans transporting the stars.
One driver, Kim, 37, told JoongAng Daily that he charged $30USD an hour.

"I charge $30 USD per hour. It's hard to stop because you can make a lot of money out of it. I take sasaengs about two days out of the week," Kim is reported as saying.

Other drivers charge an average of $500 USD for nine hours of ferrying.

These taxis can be found waiting outside celebrity dorms or broadcast halls near Cheongdamdong, Seoul, to pick up desperate sasaeng.

Manager’s interview:
An ex-idol manager told Korean news entertainment site Newsen that stars have woken up and opened their doors in the morning to find urine and faeces on the floor.
"It's as if they are marking their territory," he said.

He admitted that he has had to hit a sasaeng for the security of his charges.

"After the schedules are finished, hundreds of fans swarm in. One member even used to get pulled around by the hair. I had no choice but to use violence," he said, adding that even the use of insecticide spray does not deter them.

"Fans actually feel proud of it. I've seen some say 'I was hit by our oppa's manager.'  Sasaeng fans think that violence and verbal assaults are a way of getting closer to their favourite idol," he told.

He continued, “There are a lot of young sasaeng girls. When the idols come out after finishing their schedules, they’ll swarm in close and begin touching their private parts. From the perspective of the idol member, it’s horrifying.”
“Once, I lectured the sasaeng fans that came to the dorm. Because they wouldn’t listen to a thing I said, I told them to bring their parents. They must’ve felt mad that I swore at them because they brought their parents back and framed me for being some drunk that assaulted an innocent student. Of course, in the eyes of the parents, they take the side of their daughters. I was reported to the police and put in a predicament where the victim actually became the attacker.”
On the controversy currently surrounding JYJ and sasaeng fans, he said, “There’s no excuse for the use of violence, but as someone that’s been in the same situation, I can understand what he must have been thinking. Dealing with urine and feces in the morning, receiving hateful texts, stalker calls… Idols also have to suffer at the salon and events. Once this accumulates, there’s only so much a human being can take before it all explodes.”
Concluding the interview, he stated, “Sasaeng fans transform with time. They are now a gang-like presence that transfers information from one to another. There are some that even trade money for information. Managers cannot be like the way they were in the past where they use violence. Celebrities are celebrities, but the managers are also dying here.”
Why do they do it:
Joanne explained sasaeng behaviour here as being largely influenced by their Korean counterparts in Seoul.

"When most of us first started, we were very well behaved," she said. "But when you see how passionate Korean fans are about chasing their idols and how much they know about them, it just seemed so exciting. You want to be near them, touch them, you know?"

Joan says its the adrenaline of the chase and being part of a group that has the same goal.

"On our own, I doubt we will dare to do anything so daring, but in a group, we egg each other on, and we dare to try to new things. Its definitely exciting -- when the boys wink, smile, or wave at us, its worth all the effort," she said.
A new clause was added to South Korea's Minor Offenses Act in February 2011 to protect K-pop idols from their fans, and a support centre for singers was set up to offer advice and help artists cope with their fame.

4. Questionnaire. 
We made a survey and asked people of our age the following questions, just as we did it last year. We also have compared two questionnaires to show that the atmosphere in society changes every day.
1. Have you ever had conflicts on the topic of music?

Last year we noticed the remarkable result that the quantity of answers ‘yes’ was equal to the answer ‘no’. This year, the results are totally different, resulting 36% of people answering “Yes” which means that throughout the year the relationships in the society became more tolerant.  It was a relief to hear that almost 65% of respondents never have such conflicts.
 [image: image10.emf]Have you ever had conflicts on the topic of 

music?

31%

13%

4%

22%

30%

Yes

Rarely

Only with parents

Only disagreement

No

  [image: image11.png]Have you ever had conflicts on the topic of

music?

36%

OYes

ONo





2. Are you ready to defend your musical interests? 

The answers on this question is almost the same as the last year’s ones.
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3. What do your parents and friends think about your musical interests?

These diagrams showed us that now people in families appreciate each others opinion much more than they used to. Also the numbers of the third option let us make a conclusion that today teenagers are more open to their families which is an exciting improvement. This is a shock as well:
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4. Are you a member of a fanclub?

This question belongs to the new ones we made this year. We think that it is important to know if a person defines himself as a part of a funclub as a community. It means that a person is ready to come into music society, to communicate with other fans speaking confidently about his preferences. As you can see, 2/3 of the respondents are fans.
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5. Would you like to be famous?

We thought that asking this question is important because it influences people’s opinion towards celebrities’ lives.
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6. .Do you pay attention to idol’s love scandals?
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7. Does the idol’s support to a charity affect on your participation?
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5. Conclusion.
Finishing our work, it’s important to mention that the aims we had made were achieved and they satisfy our expectations. 
 We would like to say to parents and other adults that interests of the children are to be respected. In our age the understanding and politeness towards our unique traits from others play the main role in developing our own character. From the first sight, it seems very easy to accept other’s view, but, actually, it can make a huge influence on young people. The conflicts between parents and children are eternal. 
When problems with the peers take place, each of us should try to learn how to get on with different types of people, enjoy communication and connections, not let some tiny troubles get us down. Make efforts to find compromises! Also the quantity of people, who hurt us, can never be the same as the quantity of the people, who are always by our side. 

And the last thing we wanted to say is that fanclubs nowadays are more than just communities and although sometimes they can be dangerous, but in most cases they are helpful for the society. Just think how much money would Cassiopeia collect for the charity if only 1 dollar was donated by each of 1,5 members!
Celebrities wouldn’t have got all the support, reach their fame and repute if their fans weren’t by their side. Nevertheless, there are still hundreds and thousands of people who are stalking stars. It is necessary to see the difference between normal fans and stalkers.

We hope our words touched your heart and soul and our research will make an impact on your attitude towards the musical tastes of modern children. Thank you for your attention!
Appendix.
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